Video Production Unit
Sample Treatment
The intent of this production is to create a commercial that delivers the message that drinking and driving is dangerous, using effective visuals and little dialogue.
The commercial is a montage of scenes of a party that repeatedly cut to a close up of a beer glass. Each time the level of alcohol in the glass is drained to the bottom through the use of a visual effect. The suggestion is that a number of glasses have been consumed. The music behind is pulsating, energetic.
The final scene has the driver leaving the party, getting behind the wheel of his or her car, and driving away. The viewer then sees the perspective of the driver from the inside looking out through the windshield. Suddenly the face of a pedestrian looms into view and is frozen, staring through the windshield. The music slows down, there is the sound effect of a thud, all is silent and then the screen goes to red. White letters on the red background spell out the word "Think". 
The commercial will be shot on a Sony TRV 110 digital camera, with the driving portions being taped on an abandoned service road two miles north of the city limits to ensure safety. All perspectives through the windshield can be accomplished at minimal speeds and with the use of visual effects. The editing will be done using two VCR's. 
